
JOB OPENING 

1 

Analyst 

Strategy3, a leading brand and marketing consultancy, is seeking a driven, 

self-motivated Analyst to join our team of entrepreneurial thinkers who are 

looking to change the marketing landscape for our clients.  

Our Analysts play a key role in delivering on our client engagements, assisting 

in executive interviews, conducting both primary and secondary research, 

preparing deliverables and helping to present brand strategies to clients such 

as Jaguar/Land Rover, the Bill and Melinda Gates Foundation, Colgate, and 

Capital One. As part of a client team, you will be working with Strategists, 

Directors, and a Partner to ensure that our ideas are flawlessly presented and 

inspiring to both our clients and the broader marketing community.  

Typical engagements include developing brand strategies, segmenting 

customer audiences, understanding consumer journeys, and guiding 

innovation strategy.  

You’ll join a unique team of whole-brain thinkers who come from 

backgrounds as diverse as market research, brand management, consulting, 

finance, design, and start-ups – all of who come together with a diversity of 

ideas to transform the worlds of consulting, market research, and branding. 

For a relentless, visionary, and centered thinker who thrives on feedback and 

challenge, this is an unparalleled opportunity for both personal and 

professional growth.  

DESCRIPTION REQUIREMENTS 

The ideal candidate will bring a unique blend of both left brain (analytical) 

and right-brain (creative) skills to bear on our client’s problems: someone who 

is as comfortable in building a model in Excel as she is surfing TMZ for celebrity 

gossip. Our approach to solving problems requires that level of fluidity,  

Qualifications include: 

 Undergraduate degree from a top-tier university 

 1-2 years of professional experience: field is less important than what you 

learned from it and how you apply it in the world. Analysts who have 

thrived have come from management consulting, banking, the law, 

branding/marketing, and market research 

 Strong project management skills and ability to juggle multiple projects 

 Demonstrated leadership skills 

 Strong business acumen and critical thinking skills 

 Love of, and good nose for, brands and marketing 

 Impeccable interpersonal and communication skills, written and verbal 

 Huge personal impact and ability to influence 

 

In addition to those qualifications, one of the key things we at Straetgy3 have 

in common  is the ability to tie together disparate pieces of information (from 

social media, from SEC filings, from keen observation) into a compelling story. 

 

Oh, and being able to laugh at yourself will take you far with us. 

 


